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Marketing Metrics: The Definitive Guide to Measuring Marketing Performance, Second Edition, is the
definitive guide to today’s most valuable marketing metrics. In this thoroughly updated and significantly
expanded book, four leading marketing researchers show exactly how to choose the right metrics for every
challenge and expand their treatment of social marketing, web metrics, and brand equity. They also give
readers new systems for organizing marketing metrics into models and dashboards that translate numbers
into management insight.
 
The authors show how to use marketing dashboards to view market dynamics from multiple perspectives,
maximize accuracy, and “triangulate” to optimal solutions. You’ll discover high-value metrics for virtually
every facet of marketing: promotional strategy, advertising, and distribution; customer perceptions; market
share; competitors’ power; margins and pricing; products and portfolios; customer profitability; sales forces
and channels; and more. For every metric, the authors present real-world pros, cons, and tradeoffs--and help
you understand what the numbers really mean.
 
This edition introduces essential new metrics ranging from Net Promoter to social media and brand equity
measurement. Last, but not least, it shows how to build comprehensive models to support planning--and
optimize every marketing decision you make:
 
·         Understand the full spectrum of marketing metrics: pros, cons, nuances, and application
·         Quantify the profitability of products, customers, channels, and marketing initiatives
·         Measure everything from “bounce rates” to the growth of your web communities
·         Understand your true return on marketing investment--and enhance it
 
This award-winning book will show you how to apply the right metrics to all your marketing investments,
get accurate answers, and use them to systematically improve ROI.
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From reader reviews:

Aubrey Smith:

Throughout other case, little folks like to read book Marketing Metrics: The Definitive Guide to Measuring
Marketing Performance. You can choose the best book if you want reading a book. So long as we know
about how is important some sort of book Marketing Metrics: The Definitive Guide to Measuring Marketing
Performance. You can add expertise and of course you can around the world by way of a book. Absolutely
right, mainly because from book you can learn everything! From your country till foreign or abroad you can
be known. About simple issue until wonderful thing you can know that. In this era, we can easily open a
book as well as searching by internet product. It is called e-book. You should use it when you feel fed up to
go to the library. Let's read.

Phyllis Force:

The experience that you get from Marketing Metrics: The Definitive Guide to Measuring Marketing
Performance could be the more deep you digging the information that hide in the words the more you get
enthusiastic about reading it. It does not mean that this book is hard to comprehend but Marketing Metrics:
The Definitive Guide to Measuring Marketing Performance giving you enjoyment feeling of reading. The
copy writer conveys their point in a number of way that can be understood through anyone who read the item
because the author of this publication is well-known enough. This particular book also makes your own
personal vocabulary increase well. That makes it easy to understand then can go along with you, both in
printed or e-book style are available. We propose you for having this specific Marketing Metrics: The
Definitive Guide to Measuring Marketing Performance instantly.

Ashley Johnson:

This book untitled Marketing Metrics: The Definitive Guide to Measuring Marketing Performance to be one
of several books that will best seller in this year, that is because when you read this reserve you can get a lot
of benefit onto it. You will easily to buy this book in the book retail outlet or you can order it by using
online. The publisher on this book sells the e-book too. It makes you more readily to read this book, since
you can read this book in your Mobile phone. So there is no reason to you to past this book from your list.

Robert Hill:

Many people spending their time by playing outside along with friends, fun activity together with family or
just watching TV all day every day. You can have new activity to invest your whole day by examining a
book. Ugh, think reading a book will surely hard because you have to take the book everywhere? It all right
you can have the e-book, delivering everywhere you want in your Smart phone. Like Marketing Metrics: The
Definitive Guide to Measuring Marketing Performance which is finding the e-book version. So , try out this
book? Let's see.
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